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GRAMMY MUSEUM® AND WARNER BROS. PRESENT "THE GET ANIMATED 

INVASION" POP-UP EXHIBIT 

NEW INTERACTIVE EXHIBIT CELEBRATES THE INTERSECTION OF MUSIC AND WARNER 

BROS. ANIMATION SUCH AS "LOONEY TUNES," "SCOOBY-DOO," SPACE JAM, UPCOMING 

FEATURE SMALLFOOT, AND MORE 

 
LOS ANGELES (AUGUST 1, 2018)—The GRAMMY Museum® and Warner Bros. have teamed up to present 
"The Get Animated Invasion," an interactive exhibit that celebrates the music that generations have come to 
know and love from Warner Bros. iconic animation shorts and films. Warner Bros. has a long history of 
invading pop culture though music, from popularizing classical compositions to creating mainstream hits that 
stand the test of time; the latest of which is the animated feature “Smallfoot,” featuring an all-star voice cast 
and original music including a new song from Niall Horan. The pop-up exhibit will take over the GRAMMY 
Museum’s second floor, Aug. 18–Sept. 9, 2018, making this Get Animated’s second pop-up exhibit following 
their inaugural invasion in New York last fall.  
 
Guests will enjoy an interactive journey of reimagined musical moments within Warner Bros.' most beloved 
animated entertainment. The exhibits starts by celebrating Looney Tunes’ unique way of blending comedy with 
a modern twist on classical music, featuring three unforgettable scenes where Bugs Bunny showcases his 
musical skills. Next, visitors can rock out in Judy Jetson’s futuristic bedroom, which moonlights as the ultimate 
Jet Screamer fandom shrine. Other features include Scooby-Doo’s psychedelic stage, equipped with spooky 
vintage instruments and villains to play hype man as well as the 2-D-meets-3-D phenomena that is Space Jam, 
and so much more. In addition, each world will also include rare artifacts from each animation and viewing 
areas powered by content partner Boomerang, the standalone premium video streaming service, to watch the 
musical scenes that inspired the space. 
 
"We have created an innovative experience within the GRAMMY Museum that truly captures the rich history 
and pop-culture appeal of our most treasured animated stories," said Maryellen Zarakas, senior vice president 
of franchise management and marketing for Warner Bros. Consumer Product. "The integration of music, art, 
and storytelling infused with the kinetic energy of our characters will captivate today’s generation of Warner 
Bros. animation fans and music enthusiasts." 
 

"The GRAMMY Museum celebrates music in all its forms, making it the perfect place to bring the classic 
characters of Warner Bros. cartoons to life through music," said Scott Goldman, GRAMMY Museum Artistic 
Director. "Whether you know the cartoons by heart or will experience them for the first time through this 
interactive exhibit, this is a fresh new music-first experience for all. Many thanks to Warner Bros. for letting 
these beloved characters invade the GRAMMY Museum." 
 
The Get Animated Invasion pop-up exhibit features nine interactive spaces anchored in iconic Warner Bros. 
animated worlds, five of which are designed in partnership with influential artists and designers known for their 
respective crafts. The exclusive band of buzzworthy artists and designers include Crystal Wagner, Joshua 
Vides, Confetti System, Amelia Muqbel, and Sam Taylor—each tapped to pay homage to select musical 
elements of Warner Bros.' adored cartoons through a modernized lens.  
 

http://www.getanimatedinvasion.com/
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EXHIBIT FEATURES: 
 

▪ "Looney Tunes" will feature interpretations of three classical music-driven episodes: "What’s Opera 
Doc?," "Rabbit Of Seville," and "Long-Haired Hare." 

▪ "Scooby-Doo" is inspired by the sounds of the '60s and '70s and will include a psychedelic stage 
experience in collaboration with artist Sam Taylor to celebrate the music heard on the series. 

▪ Space Jam will pay homage to '90s R&B inspired by its iconic soundtrack as well as the ultimate 
Monstars vs. Tunesquad showdown from the film. Artist Joshua Vides reinterprets the 2-D world with a 
galactic half-court space in his signature style. 

▪ Smallfoot will immerse visitors in a winter escape inspired by the September 28th feature release, 
starring Channing Tatum, James Corden, Zendaya, Common, LeBron James, Danny DeVito, Gina 
Rodriguez, Yara Shahidi, Ely Henry and Jimmy Tatro; and featuring new music written by Wayne 
Kirkpatrick and Karey Kirkpatrick and performed by Tatum, Common and Zendaya, along with a new 
song from Niall Horan. Fine artist Crystal Wagner brings her signature larger-than-life structure work 
into the space to create a snowy dome-like environment reflecting the story’s beautiful mountain 
setting. 

▪ "Animaniacs" will highlight notable tongue-twisting and wacky songs from the show through an 
interactive karaoke booth designed by artist duo Confetti System. 

▪ “Tom and Jerry” is known for its classical compositions. To bring a modern and interactive element to 
the genre, guests will have the opportunity to dive into the episodes and celebrate the musical 
moments with a private experience.    

▪ "The Flintstones" will showcase a reinterpreted Stone Age-inspired instrument from the series and 
guests will be able to physically play the instrument as well. 

▪ "The Jetsons" brings the experience into Judy Jetson’s bedroom and her love of music and teenage 
heartthrob Jet Screamer. The mid-century meets futuristic aesthetic is curated by creator Amelia 
Muqbel to help bring the ultimate fan-girl world to life.  

▪ Get Animated Records will celebrate all the musical elements across our highlighted animations with 
our own take of a Get Animated record shop with reimagined vinyl artwork inspired by our characters. 

 
Tickets are available for sale on www.grammymuseum.org starting August 1 to GRAMMY Museum members, 
and on August 8 to the general public. Limited tickets to the Museum will be released during this exhibit, and 
reservations are required. Additional information can be found in current exhibits. 
 

ABOUT THE GRAMMY MUSEUM 
Established in 2008 as a partnership between the Recording Academy™ and AEG, the GRAMMY Museum is 
a nonprofit organization dedicated to cultivating a greater understanding of the history and significance of 
music. Paying tribute to our collective musical heritage, the Museum explores and celebrates all aspects of the 
art form—from the technology of the recording process to the legends who've made lasting marks on our 
cultural identity. In 2017, the Museum integrated with its sister organization, the GRAMMY Foundation®, to 
broaden the reach of its music education and preservation initiatives. As a unified organization, today, the 
GRAMMY Museum fulfills its mission of making music a valued and indelible part of our society through 
exhibits, education, grants, and public programming.  
 

http://www.grammymuseum.org/
https://www.grammymuseum.org/exhibits/current-exhibits/get-animated-invasion
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For more information, visit www.grammymuseum.org, "like" the GRAMMY Museum on Facebook, and follow 
@GRAMMYMuseum on Twitter and Instagram. 
 

About Warner Bros. Consumer Products 

Warner Bros. Consumer Products (WBCP), a Warner Bros. Entertainment Company, extends the Studio’s 

powerful portfolio of entertainment brands and franchises into the lives of fans around the world.  WBCP 

partners with best-in-class licensees globally on an award-winning range of toys, fashion, home décor, and 

publishing inspired by franchises and properties such as DC, the Wizarding World, Looney Tunes and Hanna-

Barbera. The division’s successful global themed entertainment business includes groundbreaking 

experiences such as The Wizarding World of Harry Potter and Warner Bros. World Abu Dhabi (opening 2018). 

With innovative global licensing and merchandising programs, retail initiatives, promotional partnerships and 

themed experiences, WBCP is one of the leading licensing and retail merchandising organizations in the world.  

 
# # # 

 
CONTACT: 
 
Lisa Bellamore    
Crescent Communications    
lbellamore@gmail.com   
323.500.3071      
 
Shawn Smith 
Warner Bros. Consumer Products 
Shawn.smith@warnerbros.com 
818.977.3254 
 
Vicki Ho 
On behalf of WBCP/Get Animated Invasion 
Vicki.ho@movementstrategy.com 
917.669.1632 
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